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Soap,
Sex, and Cigarettes. A Cultural History of
American Advertising (Wadsworth Pub Co,
1997) Stronger Than Dirt . A Cultural
(R ] History of Advertising Personal Hygiene in
EH{ l — America, 1875-1940 (Humanity Books, 2001)
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phone:03-5454-6969 fax: 03-5454-6160

e-mail: msuga@cpas.ao-tokyo.acjp

CPAS web site: www.cpasc.u-tokyo.acjp
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